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Why a survey during an 
excursion?

• To deepen a certain topic and familiarise
students more with it during an excursion or 
field trip

• To get them from listening and observing to 
taking action

• To enhance and develop new skills



A group work

• Excursion with 4-5 topics for students groups

• Common visits, interviews or meetings

• Specific visits and interviews per group

• Each student group has a car 



The place



The place



Terroir products

Common French expression that refers to products
made in a given place and connected with that place.
The difference with local products is that these
products relate to the local culture and tradition.
More than historical belonging, this relationship is
based on collective know-how. A real terroir product
is a popular product and looked for outside the region
where it comes from.

Barham 2003, Sylvander et al. 2005



Preparing before excursion

• Define what is a terroir product, what a local or 
regional product; looking at product labels

• Literature and internet research on terroir 
products in the region

• Preparation of a questionnaire (market, shops, 
consumers)

• Organize data collection (in integrating other 
students in the work)

• Contact some stakeholders and fix interview 
dates

• Provide a research plan with research questions



During excursion: 
Carrying out the survey

• Interviews on a farmers market, in shops, 
supermarkets, bakery, …

• Interviewing consumers

• Additional questions in
interviews with farmers

• Special other visits



Work after excursion

• Analyze data from survey: what type of terroir 
products found, where sold, what bought by 
consumers and their knowledge about terroir 
products?

• Data from literature and internet research: 
characterization of specificities of products and 
qualify if local, regional, or terroir product

• Write a report. Discuss importance of products 
for farmers, consumers (tourists) and local food 
system

• Make a group presentation



Learning outcomes

• Learning to develop a research plan and define 
research questions

• Ability to conduct a research process with data 
management (planning data collection, 
collection, analyses, evaluation, discussion)

• Develop organization skills: organization within 
group, with other students, communication 
and collaboration with other students or 
stakeholders



Learning outcomes

• Learn to apply a systems approach: enlarge 
views and analysis in putting their work in 
connection with topics and work of other 
groups (data, information exchange, discussion 
in the report)

• Enhance writing skills: group report writing, oral 
presentation

• Enhance presentation skills: oral group 
presentation with 
participation of all and 
defining  roles during 
presentation



Some terroir products


